




• Packaging often 
scrutinized and used 
as the measure of 
company’s overall 
sustainability

• MILLENNIALS and 
GEN-Z prefer to 
engage with brands 
that protect the 
earth.

• BRANDS
Responding to 
legislation & stricter 
consumer demands

• GOVERNMENTS
Accelerating new 
regulations 
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https://www.flexpack.org/resources/sustainability-resources






